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10 MILLION 
 VISITORS PER YEAR

1 MILLION ft2

CURRENT LEASING
458 225 ft2

NEW DEVELOPMENT 

GREAT ASSETS TO BUILD ON

LOCATED AT THE CENTRE OF THE MONTREAL 
METROPOLITAN REGION

20 MINUTES FROM  
DOWNTOWN MONTREAL

EASY ACCES AND VISIBILITY  
FROM MAJOR HIGHWAYS

ADJACENT TO MONTREAL’S  
4TH LARGEST  
EMPLOYMENT HUB

10 MINUTES FROM  
FUTURE RAPID LIGHT 
RAIL TRANSIT NETWORK

8 MINUTES FROM  
SUBWAY STATION

MARCHÉ CENTRAL

LAVAL

SOUTH SHORE



MARKET SUMMARY: 

Take one prime location plus one million square feet 
of retail . . . add 60 key tenants to give you a one-stop 
shopping experience drawing over 10 million visitors per 
annum.  Now, that’s power!  

Easily recognized as one of the top power centres in 
Canada, Marché Central meets the essential needs 
of smart shoppers with its strong retail mix of reputed 
big box and outlet brands.  Located at the centre of 
Montreal and Laval not to mention, conveniently 
situated at the intersection of boulevard de l’Acadie 
and boulevard crémazie (autoroute metropolitaine) with 
easy access and high visibility from the highway, Marché 
Central is a natural choice for retailers aiming to succeed 
in the Montreal market.

Hot Off The Press:  An additional 30 acres of land has 
been unlocked for future development.  That’s 30 acres 
in addition to the current holding of five retail phases and 
16 unenclosed campus-style buildings.  That means, even 
MORE value-based outlet brands, service retailers and 
big box retailers, not to mention — a food emporium, 
green space and a central gathering place — all coming 
the customer’s way.

LOCATION:
9187 L’Acadie, Montréal, QC

MAJOR INTERSECTION:
Boulevard De L’Acadie & Boulevard Crémazie  (Autoroute Metropolitaine) 

TYPE:
Open Centre

TOTAL GLA:
963,040 square feet

MAJOR TENANTS:
Costco          140,043 square feet
Réno-Dépôt          133,775 square feet
The Brick            69,073 square feet
Cinémas Guzzo           55,130 square feet
Mountain Equipment Co-op         43,667 square feet
Bureau en Gros (Staples)         32,499 square feet
Marshalls/HomeSense         48,584 square feet
Best Buy            31,221 square feet
Winners            40,969 square feet
SAQ Dépôt           26,868 square feet

ANCILLARY:                                                               
230,622 square feet (40 stores and services)           

DEMOGRAPHICS (2020 PROJECTIONS):                                    
                                                1km  3km 5km
Total Population  10,090 190,002  524,635
Total Households 3,848 82,700 239,197
Household Average Income $63,524 $80,582  $76,457

OPERATING COSTS AND TAXES (ESTIMATES):                                                   
                Per Square Foot 
Common Area Maintenance         $4.79
Taxes          $15.30
Total          $20.09

MARCHÉ CENTRAL



MARCHÉ CENTRAL
PLAN

Canadian National Railroad
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This site plan is presented solely for the purpose of identifying the approximate location of the buildings as presently contemplated by the owner/landlord.  Building dimensions, access and parking areas, existing tenant locations and identities are 
approximate and subject to change at the owner’s discretion from time to time without notice.  The information provided herein should be otherwise verified and is not intended to be relied upon in the form presented.
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Unit Tenant Area (SF)
775 Globo 11,033
795 Moores 8,437
815 Winners 40,969
835 L’Equipeur 15,469
1011 Réno Dep t 133,775ô
1015 Costco 140,043
1021 McDonalds 3,549
1023 Thai Express & Cultures 2,815
1025 iTech Accessories                    1,039
1025a Bellepros 1,742
1027 Zouki's 2,826
1029 Mucho Burrito 3,002
1031 Casey's 5,869
1033 Greiche & Scaff (New Look)         9,206
1035 Dollarama 13,939
1041 Bureau en gros (Staples)       32,499

PHASE I
Unit Tenant Area (SF)
B1 Tommy Hilfiger 9,905
B1A Puma 5,441
B2 Reitmans 7,062
B3 Aldo 5,276
B4 La vie en rose 5,166
B6 Nike 11,137
1005 Au coin des Coureurs
 (Running Room) 2,072
1003 Presse Café 1,984

Unit Tenant Area(SF)
C1 El Dorado Mode                         6,628
C2 Stokes 4,052
C3 Levi’s 4,046
C4 Point Zero                                   6,371
C5 Calvin Klein 6,869
C6 Osh Kosh 5,286
C7 Le Garage/Dynamite 7,509

Unit Tenant Area (SF)
A1 S.A.Q. Dép t 26,868ô
A3 Golf Town 13,716
A5 Omer DeSerres                     10,821
A6 Bouclair 9,871
A7 Groupe Brande                        7,297
A8 Sirens 10,036
A9 Marshalls/Homesense 48,584
A13 Aubainerie                             24,259

PHASE II PHASE III
Unit Tenant Area (SF)
1002 Saint-Cinnamon       1,400
           (Opening Fall 2019)
1004   Copper Branch 1,366
           (Opening Fall 2019)
1020 Desjardins                                5,021
1022 Party Expert               9,984
9181 Dormez-vous? 4,865
9183   Available 1,780
9185 Thyme Maternity  1,837
9187 Admin. Office 3,127
9189 Klar Vision 1,668
9191 Mr. Puffs 1,521
9193 Bulk Barn 5,017
9197 All ! Mon coco                         4,615ô

PHASE IV
Unit Tenant Area (SF)
1000 Tim Horton’s 2,924
1010 ’s 1,556Dic Ann
8989 Mountain Equipment Co-op 43,667
8999 Banque HSBC  5,957

PHASE V
Unit Tenant Area (SF)
901 Cinémas Guzzo 55,130
931 Roasters 6,261
951 Giulietta Pizzéria  5,788
          (Opening Fall 2019)
8701 The Brick 69,073
8871 Best Buy 31,221
8831 Old Navy 16,634
8771 Guess 5,422
8791 Laser Game Evolution             7,335

June 2019
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This site plan is presented solely for the purpose of identifying the approximate location of the buildings as presently contemplated by the owner/landlord.  Building dimensions, access and parking areas, existing tenant locations and identities are 
approximate and subject to change at the owner’s discretion from time to time without notice.  The information provided herein should be otherwise verified and is not intended to be relied upon in the form presented.
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MARCHÉ CENTRAL -  
MONTREAL’S PREMIER 
VALUE SHOPPING 
DESTINATION
Marché Central has been known for decades for its strong 
mix of reputed big box retail and outlet brands; where value 
shoppers know they will find the best deals. 

The revitalization of Marché Central will reconnect its market 
legacy where foodies, families and outdoor enthusiasts are 
empowered by a human-centric and immersive environment 
through a visionary development. 

Located in the centre of Montreal with easy access and  
high visibility from Trans-Canada Highway (A40),  
Marché Central is the prime location for retailers aiming to 
be part of Montreal’s next wave of food culture experience 
and value shopping. 

Aerial view of the project

View of the pedestrian main street

A UNIQUELY CURATED 
PEDESTRIAN SHOPPING 
ENVIRONMENT
A key feature of the project is a network of landscaped 
walkways accessing a vibrant retail cluster of 155 000 ft2 
directly connected to a new 800-stall underground parkade. 

Additional big-box retail opportunities totalling a minimum of 
280 000 ft2 are also connected to the walkways and to ample 
additional outdoor parking.



EXTREME 
CONVENIENCE

"BE PART OF THE DREAM:
A HIGH-VALUE RETAIL EXPERIENCE 
EMPOWERED BY A UNIQUELY 
IMMERSIVE PEDESTRIAN REALM"

"A DAY AT THE 
MARCHÉ "

"A day at the Marché " will be a unique shopping and lifestyle 
experience catering to a wide array of needs and desires. 

A stand-out engaging Market Square and authentic Food 
hall, strategically positioned next to Cinema Guzzo’s highest 
grossing movie-theatre, celebrate Marché’s new identity.

Marché Central targets holistic well-being and total 
convenience with a perfectly human-scaled environment, 
sheltered parking, covered walkways and encompassing 
greenery. Our new lively streetscapes featuring an extensive 
and varied food offering, embody the Market’s true essence 
while supporting a wide range of social and cultural animation.

THE NEW PHASE 6 DEVELOPMENT:
OUR VISION

MONTREAL’S TOP VALUE 
SHOPPING DESTINATION

WELLNESS & ACTIVE
LIFESTYLE DESTINATION

URBAN FAMILY 
FRIENDLY

ALL THINGS FOOD PROGRESSIVE & 
SUSTAINABLE

A unique retail mix that combines big 
box - discount - bulk shopping in a 
market feel and format.

Facilitate mobility and a healthy lifestyle 
throughout a completely walkable site 
and improve the shop-to-car experience 
with sheltered green walkways.

Combine marquee sports apparel 
tenants and fitness facilities with 
outdoor amenities such as a cross 
country ski track, climbing wall, skating 
rink, jogging and active mobility.

Marché is the new reference for 
family shopping with a kid friendly 
environment, commitment to 
convenience and family oriented 
services and activities. 

Celebrate the market legacy with a 
food hall, our farmers’ market and 
multiple casual dining opportunities for 
foodie day-trippers.

We are committed to environmental 
responsibility with extensive greening, 
urban agriculture, waste reduction, 
water management and green roofs.

View of the Market Square



SCALABLE RETAIL OPPORTUNITIES 
FOR FORWARD-THINKING RETAILERS
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SCALABLE RETAIL OPPORTUNITIES 
FOR FORWARD-THINKING RETAILERS
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SCALABLE RETAIL OPPORTUNITIES 
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TOTALE ±31221 pi²

±55130 pi²

tu
nn

el
 d

e 
la

ru
e 

C
ha

ba
ne

l

Voie de

service

MOORE'S
8500 pi²

GLOBO
11,000 pi²

ALDO
±5276 pi²

Nike
±11137 pi²

OMER
DESERRES

±10821 pi²
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THYME
±2779 pi²
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±5377 pi²

Tommy Hilfiger
±9905 pi²
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Aubainerie
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MOUNTAIN EQUIPMENT CO-OP

±45,000 pi²

±23,600 pi²
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Le Garage /
Dynamite
±7509 pi²

±4052 pi²
Stokes

Levi's
±4046 pi²

Osh Kosh
±5286 pi²

Available
±6628 pi²

CalvinKlein
±6869 pi²

Point Zero
±6371 pi²
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Canadian National Railroad

PHASE IV

PHASE VI

PHASE III

PHASE II

PHASE V

288 stalls

830 stalls
(covered 
parking)

660 stalls

Paving Area

Planted Surface Area

Proposed Retail Opportunities

Existing Buildings

Green Surface Area

Existing building

Proposed Retail Opportunities
— Big Box: 280 000 ft2 GLA
— Pedestrian Realm: 155 000 ft2 GLA

Paved Area


