GREAT ASSETS TO BUILD ON
I MILLION ft2 = 458 225 ft2

10 MILLION

LOCATED AT THE CENTRE OF THE MONTREAL

METROPOLITAN REGION

CONTACT

Dev Hubraj
Vice President, Leasing
Sales Representative

QuadReal Property Group
Commerce Court

199 Bay St

Toronto, Ontario M5L 1G2

T 416-673-7468 | M 647-668-3897

dev.hubraj(@quadreal.com

MARCHE CENTRAL

Michel Caumartin
General manager, Chartered real estate broker

QuadReal Property Group, Real Estate Agency
9187 I'Acadie
Montreal QC H4N 3K1

8 MINUTES FROM
SUBWAY STATION

10 MINUTES FROM
FUTURE RAPID LIGHT
RAIL TRANSIT NETWORK

EASY ACCES AND VISIBILITY
FROM MAJOR HIGHWAYS

ADIACENT TO MONTREAL'S
A™LARGEST
EMPLOYMENT HUB

20 MINUTES FROM
DOWNTOWN MONTREAL

‘;Quad Real

www.quadreal.com

T 514-381-8804 x227 | D 514-381-1897 | M 514-770-8804

michel.caumartin(@quadreal.com
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A POWERFUL DESTINATION
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CENTRAL

Elevating Value Shopping in Montreal

EMPOWERING
PEOPLE & BRANDS
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MARCHE CENTRAL
PLAN

Unit
901
931
951

8701
8871
8831
8771
8791

Cremazie Blvg (Mefropolh‘oine)

8701

PHASE V
Tenant
Cinémas Guzzo
Roasters
Giulietta Pizzéria
(Opening Fall 2019)
The Brick
Best Buy
Old Navy
Guess
Laser Game Evolution
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A UNIQUELY CURATED
PEDESTRIAN SHOPPING
ENVIRONMENT

A key feature of the project is a network of landscaped
walkways accessing a vibrant retail cluster of 155 000 ft2
directly connected to a new 800-stall underground parkade.

MARCHE CENTRAL -
MONTREAL'S PREMIER
VALUE SHOPPING
DESTINATION

Marché Central has been known for decades for its strong
mix of reputed big box retail and outlet brands; where value

shoppers know they will find the best deals.

Additional big-box retail opportunities totalling a minimum of
280 000 ft? are also connected to the walkways and to ample
additional outdoor parking.
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Aerial view of the project
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The revitalization of Marché Central will reconnect its market
legacy where foodies, families and outdoor enthusiasts are

empowered by a human-centric and immersive environment
through a visionary development.
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Located in the centre of Montreal with easy access and
high visibility from Trans-Canada Highway (A40),

Marché Central is the prime location for retailers aiming to

be part of Montreal’s next wave of food culture experience

and value shopping. j 4
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View of the pedestrian main street
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"BE PART OF THE DREAM:
A HIGH-VALUE RETAIL EXPERIENCE
EMPOWERED BY A UNIQUELY

IMMERSIVE PEDESTRIAN REALM"
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View of the Market Square

||A DAY AT THE "A day at the Marché" will be a unique shopping and lifestyle
experience catering to a wide array of needs and desires.
L4
n
MARCHE A stand-out engaging Market Square and authentic Food

hall, strategically positioned next to Cinema Guzzo’s highest
grossing movie-theatre, celebrate Marché’s new identity.

Marché Central targets holistic well-being and total
convenience with a perfectly human-scaled environment,
sheltered parking, covered walkways and encompassing
greenery. Our new |ive|y streetscapes Featuring an extensive
and varied food offering, embody the Market’s true essence
while supporting a wide range of social and cultural animation.

THE NEW PHASE 6 DEVELOPMENT:
OUR VISION

MONTREAL'S TOP VALUE
SHOPPING DESTINATION

A unique retail mix that combines big
box - discount - bulk shopping in a

market feel and format.

WELLNESS & ACTIVE
LIFESTYLE DESTINATION

Combine marquee sports apparel
tenants and fitness facilities with
outdoor amenities such as a cross
country ski track, climbing wall, skating
rink, jogging and active mobility.

ALL THINGS FOOD

Celebrate the market legacy with a
food hall, our farmers’ market and
multiple casual dining opportunities for

foodie day-trippers.

EXTREME
CONVENIENCE

Facilitate mobility and a healthy lifestyle
throughout a completely walkable site
and improve the shop-to-car experience
with sheltered green walkways.

URBAN FAMILY
FRIENDLY

Marché is the new reference for
family shopping with a kid friendly
environment, commitment to
convenience and family oriented
services and activities.

PROGRESSIVE &
SUSTAINABLE

We are committed to environmental
responsibility with extensive greening,
urban agriculture, waste reduction,
water management and green roofs.



SCALABLE RETAIL OPPORTUNITIES

FOR FORWARD-THINKING RETAILERS
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Canadian Pacific Railroad

Chabenel street
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Existing building
Paved Area
Green Surface Area

Proposed Retail Opportunities
— Big Box: 280 000 ft? GLA
— Pedestrian Realm: 155 000 ft? GLA
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New Phase 6
Development
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